




July/August 2007 • 3

2006-07 Committee Chairs
Communications

Terry Long
Bob Shimmin

Education
Jeff Tanielian
Larry Vannatta

Fishing Trip
Gary Quiel

Golf Tournaments
Pat McGehee

Government Affairs
Mark Gastineau
Skip Moore

Membership
Rob Riley

Professionalism
Tim Barrett
Deborah Cook

Technical
Rocky Gruner
Gary Quiel

Ways & Means
Mike Avery

CSA Staff
Connie Seitz, Executive Director
California Sign Association
P.O. Box 276567
Sacramento, CA 95827-6567
916-932-0021 • 916-932-2209 Fax
connie@calsign.org

Stephanie Setzer, Member Services 
stephanie@calsign.org

Lynn Wells, Member Services 
lynnw@calsign.org

Jeffrey Aran, Attorney
CSA Government Affairs Director
P.O. Box 22833
Sacramento, CA 95822
916-395-6000 • 916-395-6028 Fax
jaranatty@aol.com

indoor commercial, and outdoor use. 
(1) General purpose lights do not 
include any of the following specialty 
lighting: appliance, black light, bug, 
colored, infrared, left-hand thread, 
marine , signal service, mine service, 
plant light, reflector, rough service, 
shatter resistant, sign service, silver 
bowl, showcase, three-way , traffic 
signal, and vibration service or 
vibration resistant. (2) The 
commission may determine , after one 
or more public workshops, with 
public notice and an opportunity for 
all interested parties to comment, that 
one or more types of specialty lighting 
listed in paragraph (1) be subject to 
the same requirements as general 
purpose lights due to significant 
increases in sales. provide for 
inclusion or exclusion of a particular 
type of light from its energy efficiency 
standards.

AB 1117  Allows a sign along 
landscaped Highway 91 in Riverside 
County to advertise the Riverside Plaza 
shopping center. Now pending in the 
Senate Transportation & Housing 
Committee. No hearing date set.

AB 1484  Enacts a Model State 
Trademark Law and strengthen 
trademark protections in order to 
bring California into conformance 
with Federal law. Reduced trademark 
registration period from 10 to 5 years. 
In Judiciary Committee 7/10.

AB 1495  Amends the logo sign 
program along highways to allow for 
“RV-friendly” signs in order to 
accommodate the special needs of 
RV’s. Passed.

AB 1608  Prohibits fast-food 
billboard advertising within 1500’ of 
public schools or playgrounds. 
Withdrawn.

SB 563  Declares billboards to be 
illegal if unpermitted modifications 
are made that exceed the originally-
approved height and size dimensions. 
Held in Committee. The City of Los 
Angeles is a prominent backer of this 
bill and the City attorney, Rocky 
Delgadillo, has gone on record asking 
legislators to approve the measure, 
which he claims will give cities the 
power to lower the “legal hammer” 
on illegal billboards, reports the LA 
Daily Breeze.

REGULATORY UPDATE
Energy Commission—CEC staff 

has distributed several proposed 
revisions to the 2008 Title 24 
Standards. There are no more 
workshops scheduled. Staff has 
indicated they expect the 2008 
changes to take effect in April 2009. 
The CSA/ISA joint committee has 
been working effectively with the 
utilities and CEC staff. The pertinent 
draft language is posted at the end of 
this report.

Building Codes—As noted 
previously, the California Building 
Standards Commission is working on 
the next revision to CBC. We are still 
exploring a means of avoiding the 
burdensome windload engineering 
requirements.

Caltrans—Caltrans has revised the 
Outdoor Permit application effective 
June 2007. Download at  
http://www.dot.ca.gov/oda/download/
Permit_Application_New.pdf.
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The California Sign Association and the International Sign Association (ISA) are teaming up to present professional 
development training in California. Two programs are being offered: Project Management Boot Camp and Color 
Management. To register for these trainings, visit www.signs.org.

The California Sign Association and  
ISA Plan Educational Training in California

Project Management: Boot Camp I
In our “just-get-it-done” culture, we often feel that there is no time for 

planning—that planning means “not doing.” Numerous studies in project 
management literature have cited project planning as the key to project success. 
By taking the time to plan, we can save 10-40 percent in time and budget, 
because planning forces us to think about the scope, risks, communications, 
budget, qualifications of team members and client requirements. If we also 
involve in the planning, those who will execute the work, we gain the additional 
benefit of commitment to schedule, budget, quality and project control. This can 
result in even greater savings in time and budget. 

By the end of this two-day “boot camp,” participants will:
•	 Understand the nine project management knowledge areas; 
•	 Learn to develop a good working relationship with everyone on the project 

in order to get the job done in a timely manner; 
•	 Be able to apply the skills to “real-life” situations; and 
•	 Learn how ‘earned value’ will help you track and control projects. 

Presenter:  Ann Tomalavage, P.E. PMP, Malarkey Consulting, Inc.

Color Management Made Easy
Learning how to match the color you see on screen with your printed output is 

critically important for any graphic designer, including those in the sign industry. 
The struggle is getting the color to match both on the computer display and in 
print. In this training, you get expert advice for building and fine-tuning color 
profiles for input and output devices (digital cameras and scanners, displays, 
printers, and more), selecting the right color management workflow, and 
managing color within and across major design applications. You won’t be 
disappointed at the end of this day long session and everyone will leave with 
some valuable tips!

Attendees will leave knowing how to:
•	 Logically handle the image from beginning to end; 
•	 Identify methods to enhance the source file; and 
•	 Produce the “right” image and meet the client’s expectations.

Presenter:  Mark Rugen, SA International

Training Dates & Location:
Monday and Tuesday,  
October 22-23, 2007

Oakland, CA

9:00am - 5:00pm both days

Registration Deadline:  
Friday, September 21

Thursday and Friday,  
October 25-26, 2007

Torrance, CA

9:00am - 5:00pm both days

Registration Deadline:  
Tuesday, September 25

Training Dates & Location:
Thursday, November 1, 2007
Dana Point, CA
Registration Deadline:  
Monday, October 1
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Dinner Meetings Conclude
The monthly Dinner Meeting series 

has come to an end for 2007. 
Featuring returning speakers Dave 
Fellman for the May meeting in 
Berkeley and Eileen Burke in 
Commerce during the June meeting, 
participants were treated to 
outstanding presentations and 
fabulous food.

Dave Fellman is a common 
presenter at ISA and CSA events with 
a great variety of topics. In May, he 
discussed how to get more value from 
your current customers showing where 
most businesses drop short on their 
relationships and customer service. Pat 
McGehee, IEC commented [that],  
“…he was great last time we had him 
speak and even better this time.”  
Dave is truly one of those speakers you 
should make a point of seeing 
whenever you have the opportunity.

The June meeting ventured back to 
a restaurant CSA used years ago, 
Steven’s Steak and Seafood House. 
With the small crowd, we sat “family 
style” which enabled everyone to talk 
to everyone in attendance, not just 
those at your specific table. Eileen 
Burke, 3M brought her bag of props 
and dove right in with special effects 
using vinyl and electric signs. 
Questions and experiments abounded 
with great interaction from the 
participants.

CSA would like to thank all of the 
speakers and participants in this 
year’s dinner meeting series. It was a 
wonderful success and we look 
forward to seeing all of you in 2008.
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Southern Hi-Jinks
It was high-noon and thirty-six trusty golf 

carts crested the Westridge Golf Club parking 
lot, carrying eager sign industry professionals 
onto the field of greens.

They drove, putted, and sliced their way 
through a grueling course, amid warnings of 
snakes and glittering sand traps. The players 
were forced to endure eighty degree 
temperatures while deliberating over whose 
ball would be used to continue their quest for 
birdie, eagle, or the elusive albatross.

But the winning team exited quickly in 
pursuit of another type of bird—the Anaheim 
Ducks in their quest for a chance at the Stanley 
Cup. The glory goes to CenSource again this 
year with a score of sixty.

Golf Committee Chairman Pat McGehee 
hosted a fabulous feast of bar-b-que fare for all 
to enjoy. Prizes were awarded to the most skillful 
golfers, and coveted raffle prizes were won by the lucky.

The CSA staff returned to the north, while southern CSA members and guests 
alike returned to their familiar worlds of ballasts and bandits and booms, oh my!

Northern Hi-Jinks
It was a sunny June day in Rocklin, and twenty-four unselfish sign pros traded 

their keyboards and CAD for irons and woods. Torn from the familiar glow of 
fluorescents and neon, and thrust into the world of UV rays, grassy knolls, and 
gentle breezes, they participated in the Hi Jinks tournament at Whitney Oaks  
Golf Club.

They had only a bottle of water, a few peanuts and a dry oatmeal bar to sustain 
them on the course, (okay—Kitty the buxom blonde in the beverage cart was 
making her rounds), because the blackberries they carried were indigestible.

Despite the cheers, jeers, and beers from their peers, Team Sheffield, sans a 
Sheffield employee, was triumphant with the lowest score of 62.

As the day drew to a close, weary golfers 
gathered for a hearty meal with Tournament 
Director Pat McGehee. Awards were 
presented to the winning golfers, and 
valuable raffle prizes were won by the 
fortunate.

The fierce competitors went their separate 
ways to battle inspectors, permit clerks, and 
budgets, until they meet again in September.

A big thank you to 
all of our sponsors and 
participants, present or 
not, for their support of 
the CSA Hi-Jinks Golf 
Tournaments.

CSA Hi-Jinks Golf Tournaments CSA Southern 
Hi-Jinks Golf 
Tournament Results
Tuesday, May 22, 2007 
Westridge Golf Club, La Habra, CA
1st Place Team
CenSource—Richard Kruper,  
Tim Pitts, Keith Anderson,  
Bruce Haga

2nd Place Team
N. Glantz—Larry Seifert,  
Doug Raver

3rd Place Team
Herb Lavender, LECIP,  
Allen Middleton, US LED,  
Chad Bruce & Mike Berger, 
Williams Sign Co.

Closest to the Pin—Hole 3
Keith Anderson, CenSource

Closest to the Pin—Hole 15
Bruce Evans, Denco

Longest Drive
Richard Kruper, CenSource

Longest Putt
Ray Smith, Federal Heath

CSA Northern 
Hi-Jinks Golf 
Tournament Results
Tuesday, June 12, 2007 
Whitney Oaks Golf Club,  
Rocklin, CA
1st Place Team
Rob Riley, Interstate Electric Co., 
Al Bartizol, Golden GateSign Co., 
Scott Reese & Randy Hollister, 
SmartSigns

2nd Place Team
Dave Wink & Jerry Emry, Pacific 
Neon, Dwight Auch, FRANCE/
WESTRIM

Closest to the Pin
James Frank, AdArt

Longest Drive
Mike Noordeweir, United Sign 
Systems

Congratulations to all of our 
winners! Well done!

07_JULY-AUG.indd   6 8/14/07   2:04:14 PM



July/August 2007 • 7

Hi-Jinks Golf 
Sponsors
Special thanks to our generous 
sponsors!
Tee Sponsors

•	 Actown Sign Products
•	 Denco Sales Company
•	 Fast-Ad Letters
•	 Federal Heath Sign Company
•	 Fluoresco Lighting & Signs
•	 FRANCE/Westrim
•	 Interstate Electric Company, Inc.
•	 Masonlite
•	 LECIP Transformers
•	 Miles, Bauer, Bergstrom & 

Winters, LLP
•	 Montroy Supply Company
•	 N. Glantz & Son, LLC
•	 Patton Sales Corporation
•	 Sheffield Plastics
•	 SignComp
•	 Souza & Souza Construction, Inc.
•	 Structural Technology 

Consultants, Inc.
•	 US LED, Ltd.

Specialty Hole Sponsors
•	 DerManouel Insurance Group
•	 Ryerson
•	 Sloan LED

Gift Sponsors
•	 Gemini Incorporated

Signage Provided By
•	 Young Electric Sign Company

UPCOMING GOLF 
TOURNAMENT
Please join us for the Convention 
Tournament on Thursday, 
September 13 at the Riverwalk 
Golf Club in San Diego. 
Registration information will be 
included with the convention 
brochure. If you have any 
questions, please call the CSA 
office at (916) 932-0021 or visit 
our web site at www.calsign.org.

CSA and ISA Presents:  Intensive 
Hands-on Vehicle Wrap Training
October 15-16, 2007 • Interstate Electric, Commerce, CA

Have you ever attended a vehicle wrap seminar where you learned some basic 
tips on layout, materials and general installation techniques, then watched a 
demonstration of a professional installer wrapping a vehicle?  In this two-
day hands-on training, the tables will be turned: each participant will wrap a 
vehicle. Instead of watching the installer, you ARE the installer. Working in 
small groups, you and your peers will be coached on how to apply graphics and 
effectively wrap a vehicle with confidence. 

This two-day event will target wrap installers who want to enhance their 
skills and knowledge to become the strongest link in the vehicle wrap chain. 
Both individuals and company “teams” are encouraged to attend. 

Seeking Sponsorship
ISA seeks sponsors for its 2-day 
intensive hands-on vehicle wrap 
scheduled October 15-16, 2007 
at Interstate Electric. Contact 
Patricia Hayden at ISA to find 
out how you can help. She can be 
reached at (703) 836-6067 or via 
email patricia.hayden@signs.org.

REGISTRATION INFORMATION	 Registration Deadline: September 17, 2007

Held in collaboration with California Sign Association

Fees:	 ISA/CSA Members:	 _____ $550 ($500 – 2nd person from the same company) 
	 Nonmembers:	 _____ $650 ($600 – 2nd person from the same company)

ISA Member #_________________________________________

ABOUT YOUR COMPANY: Primary Business________________________ Job Function_ ___________________________

Company Name____________________________________________________________________________

Registrant Name_ __________________________________________________________________________

Additional Registrant_________________________________________________________________________

Address_________________________________________________________________________________

City, State, Zip_____________________________________________________________________________

Phone (          )_____________________ Fax (          )_ ____________________E-mail______________________

PAYMENT METHOD:	 r  VISA	 r  MasterCard	 r   American Express	 Check # (enclosed)_ _______________

Credit card number:_ ____________________________________________ Exp. Date:_ ____________________

Name on credit card:_________________________________________________________________________

Signature:_ ______________________________________________________________________________

Cancellation Policy: All cancellation requests must be submitted in writing and postmarked or faxed (30) days prior to the start of training. No refunds will be made 
beyond this time. Refunds will be processed less an administrative fee of $75 and dispersed within two weeks following the conclusion of training.

Two ways to register:	 1) Mail to International Sign Association/EPD, 707 N. Saint Asaph Street, Alexandria, VA 22314
	 2) Fax to (703) 836-8353

VWCA10
   

At the conclusion of this training, 
each participant gains:

•	 Renewed insight on materials, 
layouts and techniques to assess 
and prepare a vehicle for 
graphic wrapping. 

•	 Applicable skills to effectively 
apply graphics with excellent 
results. 

•	 Increased knowledge to 
successfully complete the next 
vehicle wrap using tricks and 
shortcuts to speed up 
installations. 

Training limited to 12 participants. Register quickly!
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Obituaries
Albert Sklar 

passed away 
June 15 at his 
home in Sun 
City West, AZ. 
He was 83. 
Member:  ISA, 
CSA

A man of 
diverse talents, 

at the age of 13, Al began a part-
time job after school, sweeping the 
floors at Mecco Signs in 
Philadelphia. There he discovered 
neon tube bending. For the rest of 
his life, he was a glassblower. In the 
1980’s and 90’s, his company “Neon 
by Sklar Inc” produced an immense 
quantity of neon signs. His technical 
achievements in the field of high 
voltage insulation resulted in several 
US and Canadian patents.  The 
“G-cups” line of products is still 
widely used around the world today.

Al was born in Philadelphia where 
his father was an actor with the 
Yiddish Theatre. He began his own 
theatrical career in 1962 in San Diego. 
For over 30 years he appeared on 
almost every stage in San Diego. 

He also made guest appearances on 
TV shows such as “Mission 
Impossible”, “Renegade” and “Silk 
Stalkings”.

In “Attack of the Killer Tomatoes”, 
Al sang one of the few songs written 
for the show when he appeared in that 
film. He also loved opera and was the 
resident assistant staging director for 
the San Diego Opera for 8 years, 
working with talents like Walter 
Herbert, Norman Treigle and Beverly 
Sills.

Fishing was a passion with Al. He 
was a long-time member of the 
Mission Bay Marlin Club in San 
Diego. Early every Saturday morning, 

his fishing trawler “The Little 
Fisherman” was on the ocean.

An outstanding chef, Al owned 
two restaurants in San Diego: one a 
New York- style deli, the other a 
noted seafood restaurant in Old 
Town.

Al retired to Sun City West in 
2002 where he became a member of 
the Lapidary Club. He is survived 
by his wife of 35 years, Barbara, 
daughter Ruth Sheila, son in law 
Peter Enyeart, sister in law Marlowe 
Berg and several nieces and 
nephews.

Suggested memorials may be 
made to The Actor’s Fund or  
San Diego House 
of Rachel.
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