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February Dinner Meeting Review

The location was Spenger’s Fresh N
Fish Grotto in Berkeley. The topic was [
Extruded Aluminum and the speaker [
was T] VandenHeuvel of SignComp.
How can you go wrong? You can’t.
It’s that simple. T] spoke to the north-
ern participants about extrusion com-
ponent parts and complete systems.

He described hinged and non
hinged applications, moldings,
weather considerations, and var-
ious fabrication methods. He
actually made a typically dry
subject fun and interesting.
Maybe it was the crowd...my
bet is on the presenter!

TJ will speak to the southern audi-
ence on June 20th at the Pomona Val-
ley Mining Company restaurant. If
you have even the slightest interest in
extruded aluminum systems, you

should be at this meeting. If you
have not ventured to this part of
the industry, come by and hear
what TJ has to say. Either way, you
are sure to have a good time with
your peers, enjoy a wonderful net-
working opportunity, and a truly
great meal! v

The Basics oF
El eCh‘ICIIg
Trouble Shooting:

Neon: Fuorescent
LED; I'-IID Lighting’

and Electronic
Message Centers

Mark your calendar for June 3 in
Modesto and June 10 in Ontario. It
has been five years since the CSA Edu-
cation & Training Committee brought
this type of seminar to you. Over 235
owners and employees attended these
seminars.

The speakers and presenters repre-
sent a broad spectrum of the manufac-
turers and distributors of all of the
electrical products and components
used in the sign and lighting industry.
They will utilize various working props
to demonstrate different trouble-
shooting techniques.

continued on page 5
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From the Executive Director

Your Board of Directors and CSA staff have been hard at work over the last
several months and will continue in the coming months on a multitude of proj-
ects. The Joint ISA/CSA CEC Committee has held several meetings and is mak-

ing tremendous progress on the educational front. Research
is underway and we are sure to have some surprising results.
The CSA Education Committee held five successful Boom
Truck and Crane Safety seminars during the month of Feb-
ruary and are gearing up for two Basics of Electricity semi-
nars in June. Putting together trainings as extensive as this
is no small project. Jeff Tanielian, Commercial Neon and
Larry Vannatta, Vannatta Insurance Agency have put in
countless hours in order to provide quality education to the
industry. The strategic plan is being reviewed, which is a
huge undertaking. This committee is chaired by the 1st Vice
President in the year of the review. That makes this year’s
chair Roy Flahive! Does this man ever sleep?

We will continue the Dinner Meeting series through June. Upcoming topics
include Sign Failures and Extruded Aluminum. There are a scattering of fun
events on the schedule beginning with a Poker Night in Oakland in May, and the
annual Hi-Jinks golf tournaments in May and June. July’s calendar has Saturday
the 29th marked with a big fishing hook—the 4th annual fishing trip is sure to
be a big splash! And don’t forget the convention. This year we will venture to
Monterey and enjoy a little fun in this beach community.

CSA is an active association. Just jump right in and get involved. Take a day
off and hit the links at one of our golf tournaments or enjoy a few hours in the
evening listening to a speaker over dinner and chat with a peer.

Your association is here for you. Use it!
Connie Seitz

WE UNDERSTAND YOUR BUSINESS

“THE SIGN & CRANE
INSURANCE
PEOPLE”

d '—‘-__l%@ __?AJ [ '
Our mission is to Provide Insurance Value for the
Sign, Crane and Affiliated Organizations through
Expertise, Tailored Service
and Leadership Positioning in the Industry

VA

VANNATTA INSURANCE AGENCY, INC.
Sign and Crane Specialist
LIC # 0636501
PO Box 16429 Fresno, Ca. 93755
(800) 728-7632 FX (800) 446-2205

VANNATTAINSURANCE.COM




Lega
by Jeff Aran

Legal Briefs. . .

Sign Wars...The Pechanga Resort

and Casino in Corona has sued Re-
ency Outdoor for taking down its

%10,500/m0nth ad and trying to resell
the space for $25,500/mo. The sign
was originally built by Outdoor Me-
dia 100 feet from another sign. River-
side County officials filed restraining
orders.

Trash Tax...Dubious honors to the
City of Oakland for becoming the
first city in the nation to mandate
fast-food restaurants, convenience
stores and other businesses to pay a
tax to fund efforts aimed at cleaning
up street trash. Under a tax approved
in January, businesses will be assessed
annually Eetween $230 and $3,815,
depending on their size. The city
would use the projected $237,000
yearly revenue to hire crews to pick up
litter in commercial areas around high
schools and middle schools where
most of the garbage is found. Watch
out now for that trash tax surcharge
when dining in Oakland.

Church Signs...Despite opposition
alleging the town was becoming a “for-
est of pole signs,” the Manteca City
Council recently approved a freeway

State Round-Up

Elk Grove — This growing metropolis
in Sacramento County recently seceded
from the County and has now put forth
its first new sign ordinance as an in-
corporated city, regrettably including
a ban on pole signs and electronic mes-
sage boards. Back in October, City staff
sought a complete ban on new sign
applications. That ban was defeated.
This time, staff again promulgated an
ordinance without sign industry in-
put, and gave just one week’s notice.
CSA Government Affairs Chair, Mark
Gastineau, and attorney Jeff Aran met
with the City on March 17 to review
over 60 defects identified in the ordi-
nance needing correction. Fortunately,
staff is amenable to hearing our con-
cerns and we hope to resolve many of
the problems shortly.

El Segundo — Speaking of bans, a
proposal to ban animated signs “fell
flat,” reported the Daily Breeze, when
no one on the city council would sec-

and Legislative Update

oriented EMC for Crosswoods Grace
Community Church so it could adver-
tise its bookstore, café and perform-
ing arts center.

If You Can’t Beat ‘Em, Join ‘Em...
Colfax, in the Sierra Nevada moun-
tain range, decided to offer town mer-
chants ad space on a city-owned bill-
board along Highway 80 — at $1500/
mo. The goal is to give local business-
es “a shot at freeway advertising,” ac-

cording to the city manager, as report-
ed in the Colfax Record.

Damaged Signs O’Plenty...Last Jan-
uary’s storms wreaked havoc on signs
throughout California. Heavy snow
sheared off the Taco Bell sign in
Weed, upending the structure (fortu-
nately in the parking lot).... The Mo-
tel 6 sign in West Sacramento took a
dive, pole and all. (The city won’t al-
low reconstruction at the old height —
but don’t forget B&P Section 5499
allows signs to be maintained at exist-
ing height and size when the topogra-
phy is such that a material impairment
of visibility will occur by conform-
ing.)...And in San Diego, a Caltrans
sign spanning the 805 freeway col-
lapsed across the northbound lanes
when a truck crashed into it. ¥

ond the motion, which was made in
response to a request for an LED dis-
play on Sepulveda Boulevard.

Burlingame — Signage Science Project
— Does more equal victory? In a sort-
of scientific study, students at Burlin-
game Intermediate School conducted
a “behavioral science project” to ana-
lyze how signs influence elections and
whether candidates with the most
campaign signs had a better chance of
winning. The students counted over
2,000 signs throughout their commu-
nity. Survey Said: Candidates with the
most signs win, unless you’re the in-
cumbent. The winning candidates
posted 553 and 431 signs, respectively.
The mayor, who was running for re-
election, posted only 205 signs but
won anyway due to “name recogni-
tion.” Resuﬁs notwithstanding, two
behavioral scientists who reviewed the
data concluded that popularity, re-
gardless of the number of signs, was
probably the decisive factor, reports
the San Mateo Times.
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Bits n” pieces. . .

Baseball...SF Giants suffer identity
complex...first it was PacBell, then
SBC, and now AT&T park...Nothing
like bragging rights when you’re name
is on a ball field.

San Mateo...is celebrating its new
joint offices for the chamber of com-
merce and downtown merchants as-
sociation. First on the agenda — tack-
ling a new sign ordinance for the com-
munity.

New sign ordinance revisions un-
derway...Dunsmuir, Paso Robles, and
probably in a town near you! ¥
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Oregon Court
Case Update

The 9th Circuit Federal Court of
Appeals recently ruled that the City of
Lake Oswego’s sign ordinance, ban-
ning pole signs upon a mere face
change of an existing grandfathered
sign—when there’s a change of copy—
was not unconstitutional content con-
trol. While acknowledging Supreme
Court guidance that restrictions on
commercial speech must be “narrowly
tailored to serve a significant govern-
mental interest,” the 9th Circuit none-
theless found the city’s limitations in
this case were justified without refer-
ence to content. (GK Ltd Travel v.
City of Lake Oswego) GK Travel pur-
chased an existing travel agency and
sought to install a new face with its
logo and the name of its business on
the property’s existing pole sign. The
sign code had an amortization clause
requiring all pole signs to conform by
May 2004. It also included this provi-
sion:

“A nonconforming sign...may
be maintained or undergo a
change of copy without com-
plying with the requirements
of this chapter, with the ex-
ception that any change for a
new business or use...will
comply with this chapter at
such time as change in copy
or alteration occurs.”

Notwithstanding this language,
city officials apparently determined
that GK was a new business and re-
fused to grant a permit for the face
change. GK ultimately filed suit, al-
leging the ordinance was not content

neutral, constituted an unlawful prior
restraint, and was unconstitutionally
vague, among other things.

Sign advocates have argued for years
that where a government official must
review the sign content to determine
whether a permit is needed, the ordi-
nance is unlawfully content based. The
Court rejected that blanket proposition
and affirmed that content control ex-
ists only when “the ordinance singles
out certain speech for differential
treatment based on the idea expressed.”
In Lake Oswego, the Court held it wasn’t
necessary to read the message to deter-
mine whether a permit was required
because anyone could simply compare
the new and old signs and easily con-
clude the new sign wasn’t the same. “A
grandfather provision requiring an officer
to read a sign’s message for no other
purpose than to determine if the text
or logo has changed, making the sign
now subject to the city’s regulations,
is not content based.”

California sign companies are re-
minded that our statutes differ from
Oregon’s, and that Business & Profes-
sions Code Section 5499 will serve to
protect nonconforming signs from
having to be reduced in height or size
when topographical circumstances
would result in a material impairment
of visibility, regardless of any amorti-
zation provision. If upheld on appeal
to the US Supreme Court, this case
could nonetheless have a significant
impact on face changes throughout
the western US. It also provides mean-
ingful guidance to lower courts on
how to address these sorts of constitu-
tional challenges. The US Supreme
Court, however, does not hear every
case appealed and could deny further
review, letting the decision stand. ¥

Title 24
Compliant

Electronic Outdoor Sign Ballasts

o o : Flicker-Free performance means longerlamp life
Four models to cover all your sign needs

Lightweight and easy to insiall

*can be used in Title 24 compliant signs

Contact us TODAY!
800-531-6366

AP

e Commercial Signs

Your Local Source for Supplies & Equipment

used in the production of

e Electric Signs

Call Toll Free: 877- HI-DENCO

e Digital Imaging

e Screen Printing

High Performance Vinyl
Translucent Vinyl
Reflective Vinyl
Banners

Aspire™ Product Line
Gerber Edge Cartridges

EREEEA

Electrical Sign Supplies

Screen Printing Supplies

PVC Sintra™

Foam Boards

Ink Jet Supplies (Kodak & Sihl)
Magnetic Sheeting

EEEEEA

EREEEA

Paints & Thinners

Gerber Equipment / Software
Summa, Ioline & Graphtec Plotters
ENCAD, Summa & HP Printers
ScanvecAmiable Software
Multicam Routers
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Ohig Appeals Court Rules in Favor of
Small Business - Value of Signage a

Deciding Factor

The inherent value of signage
played a decisive role in a ruling
passed down recently by a Cincinnati-
area court of appeals. What began
several years ago as a compensation
hearing to settle an eminent domain
case, in which the city took possession
of personal property for a develop-
ment project, became controversial
when the city and the home owners
disagreed on the value of the property.

The defendants, Matthew and Sa-
nae Burton, operated a Kumon Learn-
ing Center out of a home they owned
in Norwood, near Cincinnati. During
the nearly ten years that the couple
owned the business, developers
opened a large retail mall directly
across the street, featuring 48 shops
and restaurants. As cars waited at a
traffic light to exit the mall, they
looked directly at the Burton’s prop-
erty.

Strategic Plan
Review

The CSA Strategic Plan will be re-
viewed and updated this year. Put into
place in 2000, the strategic plan is a
road map for the association. It was
originally designed to be reviewed ev-
ery three to five years. The last review
was in 2003. “It makes sense for the
organization to review its direction
every few years,” stated 1st Vice Presi-
dent Roy Flahive, chairman of the re-
view committee. “We have established
a committee and are surveying members
and other industry professionals as to
the wants and needs of the sign com-
munity.” The committee will meet in
late April and formulate recommenda-
tions for the Board of Directors’ con-
sideration. “Your voice is very important
to the Board,” stated Flahive. “Every
survey turned in will be thoroughly
considered.” If you have not received
a survey, please contact the CSA office
at 916-932-0021. v

Eventually, the city approved a plan
to expand the retail center and used
its powers of eminent domain to take
the Burtons’ and 98 other parcels
which it would then sell for the devel-
opment of the new complex. It offered
compensation to the Burtons based on
the parcel’s value as a residence and
disregarded its use as a business with
excellent visibility.

As part of the initial compensation
trial, the Burtons presented testimony
from signage expert R. James Claus,
Ph.D. on the visibility component of
commercial property in determining
its value. According to Dr. Claus, the
location of the Burton’s property in
proximity to the mall made the
home’s value incomparable to any-
thing else in the neighborhood. Using
his appraisal methodology and for-
mula, combined with local traffic
count data and advertising rates,

The Basics of Electricity

Continued from page 1

Some of what you will learn, are
the very “basics” of electricity; the
latest in testing equipment; primary
power issues; voltage drops; the “ba-
sics” of all types of transformers; UL
2161 issues and much more. We will
give additional specific details in the
next issue of the Powerline.

New and timely topics that we will
cover are: Title 24 issues; the new UL
48 that is proposed and we have add-
ed time to cover electronic message
centers. Each attendee will receive a
three ring binder covering all of the
information disseminated at the semi-
nars. Mark your calendars now for
these seminars. ¥

Claus estimated the value of the Bur-
tons’ property at $500,000. The jury
awarded to the Burtons $500,000.

In this most recent appeal, the City
of Norwood argued that the court im-
properly allowed expert testimony
from Dr. Claus. After an extensive
voir dire, an examination of prospec-
tive jurors or witnesses under oath to
determine their competence or suit-
ability, the appeals court ruled in fa-
vor of the defendants. “We conclude
that Claus’ expertise in the value of a
visibility component to commercial
property, especially one located di-
rectly opposite a lifestyle mall, was
relevant,” the court said in its ruling.

“This is a symbolic victory for the
sign industry,” said ISA President Lori
Anderson. “An official court ruling
such as this just validates our stance
that there is inherent value of signage.
We can use this case as an example
for years to come.” ¥

l UNLEADED

—__[ONLEADED
PLUS 1

FURNITURE =

1-800-LETTERS

Fax: 800-421-1256
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April Dinner
Meetings: Sign
Failures

The April Dinner Meetings will
feature a presentation by WT “Dub”
Northcutt, president & founder of

Structural Technology

Consultants, Inc., a San
Diego-based structural
engineering firm spe-
cializing in signage en-
gineering. A member of
CSA since 1996, Dub is currently on
the Board of Directors and active with

the ISA Technical Committee.

The evening program will begin
with a review of sign failure photos
and will highlight a specific sign in
which the failure has not been deter-
mined. He will also discuss the work
of the ISA Technical Committee and
the testing of sign failures to deter-

mine cause.

Join us in Commerce on Tuesday,
April 25th, at the Wyndham Hotel or
in Pleasanton at the Crowne Plaza
Hotel on Thursday, April 27th. Both
programs start at 6 p.m. with a recep-
tion, followed by dinner and then our
presentation. Call the CSA office for a
registration form or visit our Web site
at www.calsign.org where all forms

are available. We’ll see you there! v
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CSA Fishin
Trip July 2

Don’t miss CSA’s 4th Annual
Fishing Trip! We will be fishing off
of Dana Point in Southern Califor-
nia. Mark your calendar for Satur-
day, July 29. We hope you like early
mornings, because departure from
the dock is at 5am! Brochures were
mailed in February and registra-
tions have started coming in. You
will want to reserve your spot ASAP
as we will only be taking 45 partici-
pants. This event sells out and last
year we even had a waiting list! It is
a fun opportunity to get outdoors
and enjoy time with peers. We hope
to see you there. ¥

It's Spring — Time for Hi-Jinks!

The Hi-Jinks Golf Tournaments are

fast approaching and it’s time to re-
serve your spot on the course. Our
Golf Committee Chairman, Pat Mc-
Gehee, has selected excellent courses
for the two tournaments this spring.

The Southern Tournament will be
held at the Westridge Golf Club in La
Habra on Tuesday, May 23rd. A new
course in the north Orange County
area, Westridge promises to deliver a
great day on the links. The shotgun
start is at 12 Noon.

The Northern Tournament will be
at Whitney Oaks Golf Club in Rock-
lin on Tuesday, June 13®. Nestled in
the Sierra Nevada foothills, golf leg-
end Johnny Miller and architect Fred
Bliss designed this 6,800-yard course.
The shotgun start is at 12:30 p.m.

Each tournament will close the day
with an awards reception & dinner
immediately following play. The price
per player is $125.

Sponsorships are still available for
tees, specialty holes and gifts. We are
also looking for a sponsor for a Hole
in One contest. If you would like to
sponsor and/or play, please call the
CSA office at (916) 932-0021 or call
Pat McGehee at (702) 219-0574.
Registration forms are also available
for download on CSA’s Web site,
www.calsign.org. ¥



Membershl-ija
Directory Updates

Arizona Sign Association

Nevada Sign Association

Utah Sign Association
10000 N. 31st Avenue, Suite D400
Phoenix, AZ 85051
602-375-3909
602-789-9126 fax
Patti King, Executive Director
arizonasign@eschelon.com

Allanson International, Inc. (1990)

33 Cranfield Rd.

Toronto, Ontario M4B 3H2

Canada

800-668-9162

416-752-6717 fax

Richard Woodgate, CEO (Margaret)

Errol Lanns, VP Lighting Electrics
(Mable)

Alberto Quiroz, Business Development
Manager

custserv@allanson.com

www.allanson.com

Manulfacturer of transformers, ballasts,

and electronic power supplies for neon,

fluorescent, HID, and cold cathode ap-

plications.

Area: Canada, USA, and Mexico

Imperial Pipe Services, LLC (Region 3)
P.O. Box 808
12375 Brown Ave.
Colton, CA 92324
951-682-3307
951-682-3406 fax
Mike Cimmarusti, General Manager
Pam Kerwat, Marketing and Sales
Barbara Gomez, Office Manager
Albert Chico, Plant Supervisor
Steve Mendoza, Expeditor
sales@imperialpipeservices.com
One of the primary fabricators of Steel
Poles of the West Coast. Imperial man-
ufactures poles for signs, street lighting,
traffic signals, cellular, and sports field
lighting.
Avrea: National

Structural Technology Consultants, Inc.
(1996) (Region 3)
7827 Convoy Ct
San Diego, CA 92111
619-296-2096
800-681-8106
619-296-2196 fax
WT (Dub) Northcutt, President
Karen Nowacki, VP, Sign Division
Manager
Francisco Tiu, Project Engineer
Charity Page, Sign Division
Coordinator
signengineer@stcsd.com
Www.signengineer.com

We provide practical solutions for the
signage industry including: basic supgort
systems, including poles, footings, base
and cap plates, splices, connections,

and cabinet design upon special request.

Area: We are licensed in AZ, CA, CO,
FL, IA, LA, MI, NV, NM, NC, OH,
OR, TX, and WA

Other Office:

1043 Columbine Way
Erie, CO 80516
303-828-0851
303-828-0671 fax

World Wide Signs Systems, Inc.

dba Tischler Plastic (1995)
5071 Sigstrom Drive
Carson City, NV 89706
Ph: 800-874-3334
Fax: 888-793-4455
Rick L. Durante, President
Cindy Huebner, Sales Representative
sales@wwsign.com
Formed Faces and Flexible Faces,
wholesale channel letters, wholesale
sign fabrication, Scotchprint Graphics.
Area: Western States from this location,
mid and eastern states from Wisconsin
location.

:»  Who's your engineer?

For A/l Your Sign Structure Engineering -

Our designs are practical....
Our service is quickl

Call 800.681.8106

10% Discount for CSA Members

Mystery Golfer
Re)\l/ea%d

In last month’s issue of Powerline
there was an article about the golf
tournament held in San Diego during
the Western Sign Show. There was a
photo of the winner of the Straightest
Drive but we could not identify %im.
Thanks to Ed Urlik, Interstate Electric
Company we can now congratulate
John Skalla, Sheffield Plastics, Inc. as
the winner of that specialty contest. ¥

Golf Chairman, Corky Schauer, Signtech
Electrical Advertising, Inc.; Kevin Cline;

and John Skalla, Sheffield Plastics, Inc.

Structural Technology
Consultants Incorporated

Email: signengineer@stcsd.com

Registered in the states of:

AZ,CA,CO,FL,IA, LA, MI, NV, NM, NY,
NC, OH, OR, PA, TN, TX, AND WA

“lhe
Channel-tetter-Factory

* Standard Quote(s) (24 hours)
* Quick Production Turnaround

* Formed Faces, Clear and White
in 3-5 working days !!
* Extruded Electric Sign Cabinets

The Channel Letter Factory Advantage:
* Division Dedicated to Mfg. Channel Letters
* Quality Production with Excellent Service

World Wide Sign Systems Other Capabilities:

Your Uwhwarcing Farteer
imrr 194K

Phone: 800-874-3334
Fax: 888-793-4455
sales@wwsign.com
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An open lefter to
the Sign Industry

Dear Sign Family,

Wayne Heath, a CESA Past Presi-
dent and industry legend is currently
staying at a convalescent hospital. For
any industry member who knows him
or rerlnembers him...Wayne would

reatly appreciate receiving your
§thinl}<]inlg)pof you” card ang Zn indus-
try story that would bring him a
laugh! Please send correspondence to:

Wayne Heath

c/o Fountains at the Carlotta

41505 Carlotta Drive, Palm Desert,
CA 92211

Sincere
Jerry Jackson

Thank frou.

Advertise in
Powerline

Reserve your ad space today. This
is an excellent opportunity for suppli-
ers, products manufacturers and sign
services companies to promote their
business, products, and services each
month. Your space will be guaranteed
on receipt of payment by the CSA of-
fice. Please call us at (916) 932-0021
for more information. ¥

CaliforniaSignAssociation
P.O. Box 276567
Sacramento, CA 95827-6567

2006 Dates to Remember

General Membership Meetings

Southern Meetings:

April 25 Commerce

June 20 Pomona

Northern Meetings:

April 27 Pleasanton

May 18 Oakland
Board of Directors Meetings

May 18 Oakland

September 23 Monterey

Annual Convention
September 21-23 Monterey

Golf Tournaments

May 23 La Habra

June 13 Rocklin

September 20 Monterey
Fishing Trip

July 29 Dana Point
Electricity Seminar

June 3 Modesto

June 10 Ontario

Structural Engineering
Extruded Aluminum

Structural Engineering
Poker Night

Hyatt Regency Monterey

Southern Hi-Jinks — Westridge Golf Club
Northern Hi-Jinks — Whitney Oaks Golf Club
Convention Golf Tournament

Powerline is a monthly newsletter with a circulation of 500 published by:

California Sign Association
P.O. Box 276567, Sacramento, CA 95827-6567
Telephone (916) 932-0021
info@calsign.org ® www.calsign.org




